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https://hitachi.asia/hyli/
https://www.linkedin.com/showcase/hitachi-young-leaders-initiative
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“It ignited my passion to work with people are far different from myself as a way to create synergy in
implementing solutions”

: v Gio Almonte

- ! HYLI Batch 2024 | Philippine Delegate
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“Come with an open mind and genuine curiosity. HYLI is not just a platform, it is a space to challenge your
perspectives, build lifelong connections and discover your purpose.”

Kumanan Govaichelvan
HYLI Batch 2022 | Malaysian Delegate
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HYLI & HITACHI
HYLI 2026 DEIE

Hitachi Young Leaders Initiative 2026

Flow as One

What's next for a sustainable future?

#f May 24-29, 2026 e
" Cebu, Philippines S
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Hitachi Group at a glance

Hitachi has 100+ years’ track record of innovation and transformation guided by our longstanding mission and values.

We have structured our business across the globe, to make the biggest impact on the challenges facing society today.
Through collaboration with our partners and customers, and by bringing together the physical and digital worlds, we will deliver real

impact and advance sustainable living.

KEY FACTS (FY2024)

Global revenue: JPY ¥ 9,783.3B
(USD $63.94B%)

*Based on exchange rate 153 JPY to USD.

Employees: 282,743 (as of March 2025)

Revenue
composition ratio

BY SECTOR

Digital Systems & Services 27%

Energy 25%

115%

Connective Industries 32%

Others 5%

Major Sites Worldwide

[ Hitachi Rail

[London] Hitachi, Ltd. [Michigan]

[ G
Hitachi Vantara
[California]

Hitachi Energy
[Zurich]

BY REGION — Other areas: component ratio 7%

NORTH
AMERICA

COMPONENT RATIO

16%

=,

EUROPE oA
19% 9%

JR Automation

GloballLogic
[California]

HITACHI

Major Sites in Japan

Omika Works
(Information
Control Systems)

Kasado Works
(Rolling Stock)

-

.

“Kyoso-no-Mori”
(R&D)

CHINA

COMPONENT RATIO -

10%

JAPAN

COMPONENT RATIO

39%
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We live in a dynamic world HITACH

43 3X

Mobility demand
44 tr passenger-km in 2015 >
122tr passenger-km in 2050

Population living in cities Megacities (20m+ people)
55% in 2018 > 68% in 2050 33in 2023 > 43in 2023

“UNE0T8) *OECD(2019)

9.7bn billion by 2050
*UN(2019)

" Iati 460 : - 1202 : 4 e , Industrial and infrastructure
LieluiehI[ ol AUl Elele (05 ™~ AR ‘N | il I ¢ / - |OT devices connected by 2032

12% in 2015 > 22% in 2050 AWHO(022 *Gartner(2023)

Proportion of the industrial sector in the | Required industr‘)
global energy consumption emissions cut by 2050,

Renewable energy Proportion of electricity in the total
capacity by 2030 energy consumption

electric vehicles by
2030

34% in 2002 > 37% in 2022 compared to 2021 MEA(2021 compared to 2023 20% in 2020 > 50% in 2050
*|EA(2023 *|EA(2021) *IRENA(2023) *|[EA(2021
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https://www.who.int/news-room/fact-sheets/detail/ageing-and-health
https://population.un.org/wup/Publications/Files/WUP2018-Report.pdf
https://population.un.org/wup/Publications/Files/WUP2018-Report.pdf
https://www.oecd-ilibrary.org/sites/1bf3f668-en/index.html?itemId=/content/component/1bf3f668-en
https://www.iea.org/energy-system/industry
https://www.irena.org/News/pressreleases/2023/Jun/Annual-Renewable-Power-Must-Triple-by-2030
https://iea.blob.core.windows.net/assets/ed5f4484-f556-4110-8c5c-4ede8bcba637/GlobalEVOutlook2021.pdf
https://iea.blob.core.windows.net/assets/deebef5d-0c34-4539-9d0c-10b13d840027/NetZeroby2050-ARoadmapfortheGlobalEnergySector_CORR.pdf
https://www.gartner.com/en/documents/4495999
https://iea.blob.core.windows.net/assets/deebef5d-0c34-4539-9d0c-10b13d840027/NetZeroby2050-ARoadmapfortheGlobalEnergySector_CORR.pdf
https://www.un.org/development/desa/en/news/population/world-population-prospects-2019.html

HITACHI

Society and Industry are Seeing Huge Changes

Changes that ask new questions

and need new solutions

SUSTAINABLE DEVELOPMENT DIGITAL GLOBAL
for the planet and for people TRANSFORMATION PARTNERSHIPS

a new era with new challenges new rules and new opportunities

10 ©Hitachi, Ltd. 2025. All rights reserved



Hitachi’'s mission & values — unchanged since our founding HITACHI

Our Mission

Contribute to society through the development of e ALy
I 1ai Harmony

superior, original technology and products Sincegty

Pioneering Spirit

Together these hold our responsibility to
deliver real and positive impact

And to accelerate the move to a thriving and
sustainable society

©Hitachi, Ltd. 2025. All rights reserved




A track record of continual innovation HITACHI

Over 110 years of innovation
to support society

1910 — 5HP electric motor

12




Hitachi has actively transformed to meet the needs of today HITACHI

Since 2009 Hitachi
has focused on...

Social Innovation

Innovating and transforming
some of the key infrastructures
that advance the sustainable
development of society

13
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Sustainable initiatives to deliver impact across society HITACH

Long term commitment Beyond one company Real impact - planet & people
Driven by our mission and our Our belief in transformation Reduce emissions, protect resources,
responsibility to advance a has reshaped our business to increase circularity, advance DEI,
sustainable future for all accelerate the pace of change maximize safety and transparency

We collaborate to bring impact to
customers, partners and society at
large

—— =

Sustainable farming Battery powered train Energy transition

14 ©Hitachi, Ltd. 2025. All rights reserved



We're ready to accelerate change HITACHI

B

e s

(. ..' Sl

% We partner and

collaborate e

Today's problems are bigger than one team,

one company and one country fqg
Sl v :\.-
A

Co-creation is crucial to finding new ways of g-‘"‘ N ‘
thinking and solutions that make a difference }

-
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We're ready to accelerate change HITACHI

-
b

J

b,
S
We innovate and » T
transform - LY -

110+ years' track record of design
thinking and innovation

We're not afraid to adapt and
transform to what's next

=7
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We're ready to accelerate change HITACHI

We deliver real
Impact

283,000 employees worldwide (as of March 2025)

12t largest tech company in the world* (as of 2024)
¥ 259.4B JPY ($1.70B USD*) annual investment in R&D (FY2024)

"Clarivate Top 100 Global Innovator" for 14 Consecutive Years
with Outstanding IP Activities (2012-2025)

We have an industrial breadth and technical capacity
designed to build at scale

v
v

17 ©Hitachi, Ltd. 2025. All rights reserved

*by revenue, Fortune Global 500. Based on exchange rate 153 JPY to USD



HITACHI
Our capability to implement at scale

Strengthen four main businesses with Lumada at its core

Digital Connective
Systemsand 27% 32%
Services

Industries

Transform social Provide sustainable Offer safe, comfortable Improve on-site

infrastructure through energy to all and green mobility productivity with

the integration of products and OT

digital and OT knowledge O
> D ®
75 kil 2 A
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Establishing a growing presence globally HITACHI

REVENUES BY REGION (FY2024)
GLOBAL TOTAL

JPY ¥ 9,783.3B
USD $63.94B*

* Based on exchange rate 153 JPY to USD

NORTH
AMERICA

16%

EUROPE

oooooooooooooo

B DIGITAL SYSTEMS & SERVICES

[ ENERGY

B wvosiLTY
CONNECTIVE INDUSTRIES OTHER AREAS:
OTHERS REVENUE SHARE 7%

19 ©Hitachi, Ltd. 2025. All rights reserved



We Collaborate

The challenges of today are bigger than one
team, one company and one country. Through
co-creation with customers and partners the right
solutions will be found.

We Innovate

We apply the learnings of over 110 years of

innovation to solve the problems society is facing.

Our expertise in connecting the digital and
physical worlds brings the next answers.

#

£

& "W HITACHI

We Deliver

Over 320,000 employees worldwide and an industrial
breadth and depth designed to build at scale. We are
committed to delivering real impact and accelerating
the move to a sustainable future.
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